THE PERFUME FOUNDATION

Will REACH become a threat for consumers instead of protecting them and their environment ?
Should everyone have a scientific background to be a consumer ?
We would like to make it very clear that Reach should not become a way for the industry to legaly protect itself from being suit by consumers in case of health damage caused by some toxic ingredients used in the fabrication of products.

 Reach was supposed to help consumers and if you look correctly, in stead of saying "we agree with REACH and we will  improve our products", the french industry is trying to legaly protect itself against consumers and formulators. 

If Brussels accepts any kind of settlement protecting the brands, saying

" under normal or reasonably foreseeable conditions of use"

consumers will never be protected.

You will be sick and sue them but they will always refer to this sentence. What are the reasonably foreseeable conditions of use?

And don't forget... you should go back to school to learn chemical and medical reactions before buying any product. If you don't know, it will be your own responsability. Better not to buy anything..

Was Reach suppose to protect the consumer's health and environment?

The reaction of the american industry in totally different: brands are signing the Compact to confirm they will improve their products.

Perfume should be tested properly as aroma’s made by the same companies. Aroma’s are ingested as perfume is breathed or absorbed by the skin, therefore they are going inside of the body by different ways but they could create similar damages.

As aromas are more strictly tested, it could be easy to regulate fragrances and cosmetics the same way.

In accepting Reach the industry did not say they will care for consumer’s health in improving their product by better tests and formula’s, but they decided to take the opportunity to protect themselves in asking MEP’s to add sentences to the second reading of Reach giving full responsability to downstream and consumers in case of lawsuits.

Perfume is a pyramid with at the top perfume makers, composers, formulators, in the middle are the brands and at the feet stand consumers. The European middle has to change; it means we need brands to become more ethical.
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